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TION OF SPONSORS FOR MY EVENT?

Yes you’re video can have applications beyond just pumping up your customers. It can also be a great tool for giving potential
sponsors and good idea of the production values of your event and your marketing prowess. In fact we’ve often made variations
of trailers for our clients that perhaps tone down more bloody or violent aspects specifically for showing to potential sponsors.
We've also created full sponsorship videos with voice over narration that explains the benefits of sponsorship. Including a video
with your sponsorship kits can make a big difference and it visually sells your event in a way a power point presentation can’t!
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9: WHAT GEAR DO | NEED TO MAKE MY TRAILER?

It’s easy to spend a lot of money on cameras and equipment but it’s not really necessary. It's more about how you use that equip-
ment and knowing how to shoot good footage. That’s not really something that can be learned by just watching movies, internet
videos and trailers. It's something that takes experience and patience to learn from mistakes and overcome them. Do you need
that $5000 camera to shoot a trailer? No, you just need something that can take good quality video and the “know-how” to shoot

good footage. There have been entire movies shot on phones so it’s more about knowing what you want to shoot and just doing
it.

10: OK SO ' DECIDED | WANT TO HIRE SOMEONE TO SHOOT MY VIDEO. WHAT SHOULD I ASK?

First and foremost make sure the person or company you hire has some examples of their work. You wouldn’t buy a car sight
unseen nor should you hire a videographer without seeing their show reel or examples from other completed commercials or
shorts they’ve done. So make sure you know their work and like it. Make sure they Videographer understands what your event is
and what you want out of your video. If they’re going to shoot while your actually open to the public then just be sure they have
what they need to do so and that you’ve walked them through the haunt to tell them which scenes you definitely want them to
shoot.

If you’re having them shoot a commercial or something more narrative for your event be sure to coordinate with them. Explain to
them the scenes you have ready to shoot and the actors you will have on hand. They should be willing to work with you on a con-
cept for the video and have a good idea of expectations.

Make sure you know what the videographer includes for the price. How many revisions are included in the price? How much say
do you have in the editing process? If they’'re editing a video together for you with music, be sure it’s all royalty free music that
won’t cause you problems down the line. Using a commercial song will likely get your video pulled from major video sharing plat-
forms! And finally find out what formats the video will be provided in so you can share it on youtube, facebook and other social
media easily.
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